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Overview and Macroeconomic Variables Components of Wal-Mart
Overview
Wal-Mart, Inc.; formally known as Wal-Mart Stores, Inc. is an American operator of discount stores which is among the world’s biggest retailers (Pope & Pope, 2015). The corporation is headquartered in Bentonville, Arkansas in the United States. From history, the company was initiated by Sam Walton, one of the most accredited entrepreneurs in Rogers, Arkansas, in 1962. Since its inception, the company maintained its prime focus to early growth in rural areas, and hence reducing competition with retailing giants such as Sears and Kmart (Pope & Pope, 2015). Through effective management, Walmart, Inc. has been able to access significantly growing market share in the United States and the international markets. Walmart’s continued growth has been facilitated by the acquisition of new stores, increased operation capital, and other core competitive advantages which have made the company to remain a global leader for many years. Currently, the company operates through different business segments such as Walmart U.S, Sam’s Club, and Walmart international (Pope & Pope, 2015). As evident, Walmart’s U.S. segment operates as a merchandiser of consumer products, serving under the Walmart, Walmart Neighborhood Market brands, and other e-commerce brands. Walmart, Inc. focuses on selling retail goods, which vary in categories. Walmart’s annual net sales are 514.14 billion USD.
Macroeconomic Variables
Some of the microeconomic variables that affect demand and supply for Walmart’s retail goods include GDP growth, inflation, and unemployment. As the evident, Gross Domestic Product (GDP) of a nation is one of the leading indicators applied to measure the performance of the economy based on the market forces. The reason for selecting this microeconomic variable is because of the attached effects (Pettenuzzo & Timmermann, 2017). As such, when the GDP growth is quite low, the economy goes into recession, and hence, workers may be paid lower wages and firms become reluctant to invest. Herein, low DGP is likely to lower consumer’s purchasing power, which reflects to reduce demand for Walmart’s retail goods. 
Inflation also affects the demand for Walmart’s retail goods in varied ways. As such, mild inflation is likely to stimulate demand and supply of the firm’s products since it enabled people to run an extra mile to earn and sustain their slightly changed cost of living. However, hyperinflation is quite devastating in that it pushes goods and services to unaffordable costs and hence making customers opt for supplementary goods. In this case, Walmart’s retail goods are hardly exceptional (Pettenuzzo & Timmermann, 2017). Unemployment is the other microeconomic variable that stands a chance to affect the demand for Walmart’s retail goods. In my conviction, employment is the backbone of every contented consumer in that it nature’s consumer’s purchasing power. However, unemployment diminishes consumer’s purchasing power leading to reduced spending on goods and services. 
Interpretation of trends
The United States economy is estimated to continue growing steadily over the next years, outpacing many of the other western countries. The current statistics have pointed out that the GDP of the United States had been recording a positive trend for the past three years. In 2016, the recorded annual GDP was $18.7 trillion and an annual GDP of 1.6% of the items in 2016. In 2017, the annual GDP value recorded at $19.4 trillion, and the DGP rate grew to 2.2% as compared to the previous year (Rosenfeld, Vogel, & McCuddy, 2019). In 2018, the economic growth of the United States recorded a tremendous increment to an annual GDP value of $20.1 trillion and a GDP rate of 2.9%. 
Inflation has recorded significant changes over the past three years. In 2016, the United State annual rate of inflation was 2.1%. In 2017, the annual rate of inflation remained at 2.1%. In 2018, the United States annual rate of inflation depicted a positive change by recording 1.9%. The current annual inflation rate for the United States is 1.6% for the 12 months ended in June 2019.  
The unemployment rate in the United States has also been fluctuating for the past three years. According to statista.com, the annual unemployment rate has shown a positive transition illustrated by the decline in unemployment (Rosenfeld et al., 2019). In 2016, the US annual unemployment rate was 4.9%, before reducing to 4.4% in 2017 and 3.9%.  The US unemployment rate stands at 3.7% in June 2019.
Impacts of the macroeconomic variables in supply and demand of Walmart’s retail goods
Gross domestic products, inflation, and unemployment are key factors in determining demand and supply, and hence, their effect is highly pronounced in Walmart operations. Evident from the analysis, the US gross domestic product has been increasing systematically. Notably, increased GDP leads to lower unemployment (Rosenfeld et al., 2019). Such an aspect will lead to increased demand for Walmart’s retail goods. Increase GDP has led to increased wages, which again boosts the consumer purchasing power and hence increased demand and supply of services. Also, the Unites State annual rate of inflation has significantly reduced, leading to demand to pull inflation. The company product and services are likely to encounter increased demand and hence increasing its production for adequate supply instead (Pope & Pope, 2015). The above analysis illustrates that the United States has had a declining rate of unemployment for the past three years. Such a trend is likely to pose some good news for Walmart retail goods. As such, reduced unemployment implies that the greatest proportion of Americans earn money for their upkeep. Reduced unemployment would show up a rightward shift in aggregate demand for Walmart’s retail goods. This is because the majority of its customers will have a high purchasing power.  
In conclusion, the economy of any country is never static.  It keeps on changing based on the type of trends. However, GDP, inflation, and unemployment are the most reflective microeconomic variables which impact the demand and supply of product in every firm. Herein, Walmart’s managing team must be reflective of the actual implication of these macroeconomic variables as a basis for production. 
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